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English Communication 1: Speaking and Listening
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English Communication 2: Reading and Writing
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English Communication 3: Structure and Usage
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Media Technology
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Business Presentation & Research
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In this course, the participants will learn to do the following

(1) Construct a marketing plan.

(2) Conduct basic marketing research

Create and deliver a PowerPoint presentation based on the components of a marketing plan.
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Threaded Discussions 10%
Peer Grade 10%

120




FHHA4

Business Skills and Communication

JBIEER HLA AL AR S8

R AR 4 BT 2 L5 X 2 2] H ASGE

BEHDORSW

PEEEBME L TE R AR L TSRO AL Y U ZRI L L, BETE 2SR E TR AT —2IZO0T, £
THRERAR 2=l —a V& SGh A BRER f - T S 1 2 RS %,

FENE

REREE, BHEEREOERMBEFZORN L, BE, BEH, EVRRALE—R L, EVRRITKERETOREE

R RWIEEFOEBIMEFETHEZD L) IHE T3, REORA LV MILLTOLEED,

O EVRA—UBICNIE L 7o B AN BRI BT 5,

@ ZhETnor—rTTPRTEAMBEERT 572D E 2, RENRERRE 2 2 (B V2 ARESREE) %238
B35,

@ EURAFFHEOERE - RBEZBRETIHMEL, RONTFFEBEL LV TESORSIHER TS hEo1) 5,

U VBNCEERERBLOA Ty MEEE ZR L, AFNVEEDOTLDOR— LT L AR, NI I— T TORBEMI S A 7 IZEL

DA CTESZIXD,

AR TEXAL {4
HER20%, /N7 A F20%, FREEHEH30%, 363 | Business Explorer 2: Gareth Knight, Mark
20%, FEEFHR10% 0’ Neil, Cambridge
FEA4
International Business Seminar
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In this course, the participants will learn to do the following.

(1) Understand and analyze international business case studies

(2) Respond to questions and participate in discussions about international business case studies.
Create and deliver a PowerPoint presentation about an international business case study.
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Global Studies
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Business Qualification
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